
Develop a complete marketing 
strategy for optimised brand 
growth and ROI prediction

 FOR



TASK-1

 Introduction to Brand/Product



Domino’s Pizza – Brand Description :

 

Domino’s Pizza is a global leader in pizza delivery, known for fast 
service, affordability, and tech-driven innovation. Founded in 1960 in 
the USA, it operates in 90+ countries with 20,000+ stores. The brand 
revolutionized food delivery with its “30 Minutes or Free” promise.

It offers a diverse, localized menu, adapting to regional tastes like 
Paneer Makhani Pizza in India and Vegan Pizzas in the UK. Domino’s 
is a digital-first brand, leveraging AI-based ordering, GPS tracking, 
drone delivery, and voice assistants.

In India, Jubilant FoodWorks runs 1,900+ stores, making Domino’s the 
largest pizza chain. Competing with Pizza Hut & McDonald’s, it stands 
out with affordable pricing, fast delivery, and strong digital 
marketing.

With continued AI-powered marketing, drone delivery, and 
sustainability efforts, Domino’s remains at the forefront of the QSR 
industry.



Domino’s Pizza – Product, History, Values, & Mission :

 

Product Overview

Domino’s specializes in fresh, customizable pizzas, along with pasta, chicken 
sides, desserts, and beverages. It offers localized flavors like Paneer Makhani 
Pizza in India and Vegan Pizzas in the UK. The brand is known for fast delivery, 
affordability, and tech-driven ordering via AI, GPS tracking, and voice assistants.

Core Values

  Customer First – Quality food, fast service
  Innovation – AI ordering, drone delivery
  Operational Excellence – Reliable, efficient logistics
  Community Engagement – Sustainable practices, CSR initiatives

Mission Statement

"To be the best pizza delivery company in the world by delivering high-quality food 
with exceptional service and convenience."



Domino’s Marketing Strategy Analysis: Consumer Truth, 
Brand Truth & USP :

 

1. Consumer Truth (What Customers Believe & Expect)

Consumers value fast delivery, affordability, and convenience when 
ordering pizza. They prefer:
  Quick service – Minimal wait time, doorstep delivery
  Budget-friendly options – Regular discounts & combo deals
  Easy ordering – Seamless app experience, multiple payment options
  Consistent quality – Fresh ingredients, customizable toppings

 Integration in Marketing :

“30 Minutes or Free” promise reinforces speed & reliability.

Heavy discounts & app-exclusive offers cater to price-sensitive 
customers.

Localized menu items (e.g., Paneer Pizza in India) increase 
appeal.



 

Brand Truth (What Domino’s Stands For)

Domino’s is a tech-driven, customer-focused brand committed to 
fast, high-quality pizza delivery. It has:
  Global expertise with local adaptation
  Strong digital presence & AI-driven ordering
  Reliability through an efficient supply chain

 Integration in Marketing:

● Tech-first approach: AI ordering, GPS tracking, and 
chatbot-based customer service.

● Customer engagement: Active on social media, memes, 
influencer collaborations.

● Innovation-driven reputation: Drone delivery tests, AI-powered 
recommendations.



 

Unique Selling Proposition (USP) – What Sets Domino’s Apart? :

“30 Minutes or Free” – The fastest pizza delivery promise in the industry.
  Strong Digital & AI Integration – Chatbots, Google Assistant ordering, GPS 
tracking.
  Highly Customizable Menu – Local flavors and diverse crust/topping options.
 Affordable Pricing & Regular Discounts – Budget-friendly combos & loyalty 
rewards.

 Integration in Marketing:

● Aggressive online & app-based advertising focusing on speed & 
discounts.

● SEO & targeted ads ensure Domino’s ranks high for “Pizza Delivery Near 
Me.”

● Gamification & AI-powered recommendations enhance the customer 
experience.



TASK-2

Review 360° Marketing 
Strategy



 

 Current marketing strategies across various channels :

Facebook

By using Memes and offers to 
attract Customers and also 
using meta ads



 

 Current marketing strategies across various channels :

YOUTUBE

By creating Engaging Content 
And promoting Ads on Youtube



 

 Current marketing strategies across various channels :

Instagram

By creating Engaging 
Contests and reels And 
promoting meta ads



 

Analyzing Domino’s Website & Microsites :

Dominos Have Better 
Loading speed Than 
pizza hut



 

Analyzing Domino’s Website & Microsites :

On Desktop :



 

Analyzing Domino’s Website & Microsites :

On Mobile :



 

Social Media Analysis :

On Instagram:



 

Social Media Analysis :

On Facebook



 

Social Media Analysis :

On Youtube



 

Social Media Analysis :

Weekly Posts Frequency ,likes and Share

Platfo
rm

Posts 
Per 
Week

Avg. 
Likes

Avg. 
Shar
es

Insta
gram

5 10K 2K

Twitt
er

3 5K 1K

Face
book

4 8K 1.5K



 

Other Marketing Channels:

Marketing Channel Description

Email Marketing Sends personalized offers, order updates, 
loyalty rewards, and festival deals.

SMS Campaigns Quick promo codes, delivery tracking, and 
limited-time offers via text.

SEO & SEM (Google Ads) Optimized website and app visibility for local 
pizza searches; runs paid ads.

Influencer Marketing Collaborates with food bloggers and 
creators to promote new menu items.

Online Reputation Mgm Actively replies to reviews on Zomato, 
Swiggy, Google Reviews, etc.

Food Delivery Apps Heavily promoted through Zomato and 
Swiggy with banner ads and coupons.



 

New Campaign ideas :

Campaign Name Description

30-Minute Delivery or ₹50 OFF Experience hot, fresh pizzas delivered 
in 30 minutes or less — or get ₹50 
OFF your next order. Stay updated 
with real-time tracking from kitchen to 
doorstep.

Hygiene Promise – “Your Safety, Our 
Priority

Enjoy your favorite pizzas with 
Domino’s hygiene promise. Our staff 
wear gloves, use masks, and follow 
strict safety protocols — so you get 
great taste, delivered safely every 
time.

Buy Pizza Worth ₹299 – Get ₹99 
Pizza & Coke Combo

Order for ₹299 and unlock a combo deal 
— add a delicious ₹99 pizza and chilled 
Coke for just ₹99 extra. A perfect meal, 
made better with savings!



TASK-3

Competitive Research - 2 
Competitors



 

Competitors :
● Pizza Hut is a strong global competitor with a significant presence in 

India. It positions itself as a more premium, dine-in-friendly brand. Its 
strengths include a diverse menu offering pizzas, pastas, desserts, 
and combo meals, as well as a strong global brand image. However, 
Pizza Hut lags behind Domino’s in terms of delivery speed and 
localized digital engagement. Its digital strategy focuses on influencer 
campaigns, polished visuals, and YouTube advertising, but it lacks the 
meme-driven, youth-focused approach that Domino’s uses 
successfully in India.

La Pino’z Pizza is a growing Indian competitor, 
especially popular among youth and college students. 
It is known for its large slices, desi-flavored toppings, 
and budget pricing. The brand has a strong presence 
on Instagram, using meme marketing and regional 
content to connect with younger audiences. However, 
La Pino’z faces challenges like inconsistent food 
quality across outlets, limited tech infrastructure (no 
strong loyalty app), and a heavy reliance on delivery 
platforms like Zomato and Swiggy instead of its own 
app.



 

Competitive Research :

Brand Price 
Range

USP Engageme
nt Style

Post 
Frequenc
y

Primary 
Sales 
Channel

Domino’s ₹99 – 
₹500

30-min 
fast 
delivery, 
value 
combos

Relatable 
memes, 
reels, 
brand 
collabs

High (4–6 
posts/wee
k)

Own 
mobile 
app & 
website

Pizza Hut ₹150 – 
₹600

Dine-in 
experienc
e, wide 
variety

Polished 
visuals, 
influencer 
posts

Medium 
(2–4 
posts/wee
k)

Dine-in + 
third-party 
apps

La Pino’z ₹89 – 
₹450

Big slices, 
desi 
toppings, 
youth 
focus

Meme 
marketing, 
reposts, 
local 
humor

Medium-H
igh (3–5 
posts/wee
k)

Zomato, 
Swiggy, 
outlet 
visits



TASK-4

Specify Target Audience



 

Brand Target Audience :



 

Specify Target Audience :

Primary Audience
18-35

Secondary  
Audience

30-45



 

Media Consumption Habits :



 

Buyer Personas:



 

Buyer Personas:



TASK-5

Create Digital Marketing 
Campaigns



 

Organic Campaign Idea :

Campaign Post Type Goal

30-Min Delivery Facebook Post, Instagram 
story,twitter post, linkedin 
post

Promote Speed Guarantee 
& Conversions

Kitchen Hygiene Promise Facebook Post, Instagram 
story,twitter post, linkedin 
post

Build Trust & Brand 
Credibility

Buy Pizza Worth ₹299, Get 
₹99 Pizza + Coke

Facebook Post, Instagram 
story,twitter post, linkedin 
post

Drive Sales through Offers



 

Creative Elements :

30-Minute Delivery or ₹50 OFF
Hygiene Promise – “Your 
Safety, Our Priority

Pizza Combo Deal – 
₹299 + ₹99 Offer



 

Reel and Campaign Explain Video:

Campaign Explanation

Click 
Here

Created Reel

Click 

Rell Will be shared on 
instagram,facebook 

https://drive.google.com/file/d/1XxZuoqBC__3kBLzOd0ivZRK4bJja-lE7/view?usp=drive_link
https://drive.google.com/file/d/1XxZuoqBC__3kBLzOd0ivZRK4bJja-lE7/view?usp=drive_link
https://drive.google.com/file/d/1pR-jkaVOKtAJpOgEMjW6ceORp2m1GLSh/view?usp=drive_link


Campaign For Meta  Ads:

Sales Campaign Budget



Campaign For Meta Ads:

Awareness Campaign Budget

Audience



Campaign For Meta Ads:

Sales Campaign Budget

Audience



Campaign For Google Ads:

Performance max  Campaign Location and 
Languages



Campaign For Google Ads:

Target Platforms Budget

Duration = 30 days
Daily budget = 1800 rs

Monthly = 1800x20=50,400 rs



Remarketing Funnel :



Creative Elements:



Website Analysis:

This Table shows improved 
ranking,new ranking , lost 
rankings



Keyword Suggestions :

Keyword Search Volume SEO Difficulty

pizza delivery near me 90,500 55 

order pizza online 49,500 48

domino's menu 33,100 38

cheese burst pizza 22,200 42

dominos coupon today 27,900 36

pizza 30 minutes delivery 5,400 31

hygiene pizza delivery 1,200 26



Backlinks Oppertunities:

Platform Submission Link Domain Authority

JustDial https://www.justdial.com/Free
-Listing

70

Sulekha https://www.sulekha.com/adv
ertise-on-sulekha

59

IndiaMART https://seller.indiamart.com 80

TradeIndia https://www.tradeindia.com/S
eller/

76

YellowPages India https://www.yellowpages.in/a
dd-listing

50



Website Home page: The website is designed by wix

Click 
here 

https://chinnikrishna0006.wixsite.com/dominos
https://chinnikrishna0006.wixsite.com/dominos
https://chinnikrishna0006.wixsite.com/dominos
https://chinnikrishna0006.wixsite.com/dominos


Website Service page: The website is designed by wix

Click 
here 

https://chinnikrishna0006.wixsite.com/dominos/order-online
https://chinnikrishna0006.wixsite.com/dominos/order-online
https://chinnikrishna0006.wixsite.com/dominos
https://chinnikrishna0006.wixsite.com/dominos


Campaign Page: The website is designed by wix

Click 
here 

https://chinnikrishna0006.wixsite.com/dominos/kitchen-hygiene
https://chinnikrishna0006.wixsite.com/dominos/kitchen-hygiene
https://chinnikrishna0006.wixsite.com/dominos
https://chinnikrishna0006.wixsite.com/dominos


 

Online Reputation Management :

Reddit

Hi, we're really sorry for the trouble! 
Please DM us your order ID and registered 
number so we can quickly check and help 
restore your points. We appreciate your 
patience!

— Domino’s Customer Care 

Facebook

We’re so sorry to hear about this — it’s 
completely unacceptable and not the 
experience we want for our customers. 
Please send us a DM with the store 
location, time of visit, and your order 
details so we can escalate this with urgency. 
Thank you for bringing it to our attention.

— Domino’s Customer Care



 

Online Reputation Management :

Twitter /x

We’re really sorry to hear this. This is not the experience 
we stand for. Please DM us your order ID and location 
so we can investigate this incident and take appropriate 
action. Thank you for bringing it to our notice.

— Domino’s India Customer Care

Quora

Hi! Yes, you can order without an 
account by using the guest checkout 
on our website. Just enter your delivery 
details and proceed — no login needed. 
— Domino’s Customer Care



 

Innovation in Digital Campaign :

1. “Scan & Slice” – Online + Offline Campaign

● Add QR codes on pizza boxes & posters.

● Scanning unlocks AR games, filters, or 
discount reels.

● Completing tasks (like sharing a reel) gives 
live coupons or cashback.

2. “Domino’s Virtual Crust” – Metaverse/Gaming 
Integration

● Partner with ZEPETO or Roblox to build virtual 
Domino’s stores.

● Players can order real pizzas in-game.

● Offer exclusive in-game coupons to boost 
engagement.

3. “Reel It to Feel It” – UGC Challenge

● Inspired by Sticky Reels Remix.

● Customers recreate cheesy pull 
shots or pizza party reels.

● Winners get free pizza, merch, or 
vouchers.

● Best reels featured on Domino’s 
Instagram.



THANK YOU !


