Develop a complete marketing
strategy for optimised brand
growth and ROI prediction
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TASK-1

Introduction to Brand/Product
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Domino’s Pizza - Brand Description:

Domino’s Pizza is a global leader in pizza delivery, known for fast
service, affordability, and tech-driven innovation. Founded in 1960 in
the USA, it operates in 90+ countries with 20,000+ stores. The brand
revolutionized food delivery with its “30 Minutes or Free” promise.

It offers a diverse, localized menu, adapting to regional tastes like
Paneer Makhani Pizza in India and Vegan Pizzas in the UK. Domino’s
is a digital-first brand, leveraging Al-based ordering, GPS tracking,
drone delivery, and voice assistants.

In India, Jubilant FoodWorks runs 1,900+ stores, making Domino’s the
largest pizza chain. Competing with Pizza Hut & McDonald’s, it stands
out with affordable pricing, fast delivery, and strong digital

marketing. L i
With continued Al-powered marketing, drone delivery, and
sustainability efforts, Domino’s remains at the forefront of the QSR

industry.

>

<§> Domino’s



Domino’s Pizza - Product, History, Values, & Mission :
Product Overview

Domino’s specializes in fresh, customizable pizzas, along with pasta, chicken
sides, desserts, and beverages. It offers localized flavors like Paneer Makhani
Pizza in India and Vegan Pizzas in the UK. The brand is known for fast delivery,
affordability, and tech-driven ordering via Al, GPS tracking, and voice assistants.

Core Values

Customer First — Quality food, fast service

Innovation — Al ordering, drone delivery

Operational Excellence — Reliable, efficient logistics

Community Engagement — Sustainable practices, CSR initiatives

Mission Statement

"To be the best pizza delivery company in the world by delivering high-quality food
with exceptional service and convenience."
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Domino’s Marketing Strategy Analysis: Consumer Truth,
Brand Truth & USP :

1. Consumer Truth (What Customers Believe & Expect)

Consumers value fast delivery, affordability, and convenience when
ordering pizza. They prefer:
Quick service — Minimal wait time, doorstep delivery
Budget-friendly options — Regular discounts & combo deals
Easy ordering — Seamless app experience, multiple payment options
Consistent quality — Fresh ingredients, customizable toppings

Integration in Marketing :
“30 Minutes or Free” promise reinforces speed & reliability.

Heavy discounts & app-exclusive offers cater to price-sensitive
customers.

Localized menu items (e.g., Paneer Pizza in India) increase
appeal.
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Brand Truth (What Domino’s Stands For)

Domino’s is a tech-driven, customer-focused brand committed to
fast, high-quality pizza delivery. It has:

Global expertise with local adaptation

Strong digital presence & Al-driven ordering

Reliability through an efficient supply chain

Integration in Marketing:

e Tech-first approach: Al ordering, GPS tracking, and
chatbot-based customer service.

e Customer engagement: Active on social media, memes,
influencer collaborations.

e Innovation-driven reputation: Drone delivery tests, Al-powered
recommendations.

<§> Domino’s



Unique Selling Proposition (USP) - What Sets Domino’s Apart? :

“30 Minutes or Free” — The fastest pizza delivery promise in the industry.
Strong Digital & Al Integration — Chatbots, Google Assistant ordering, GPS
tracking.
Highly Customizable Menu — Local flavors and diverse crust/topping options.
Affordable Pricing & Regular Discounts — Budget-friendly combos & loyalty
rewards.

Integration in Marketing:

e Aggressive online & app-based advertising focusing on speed &
discounts.

e SEO & targeted ads ensure Domino’s ranks high for “Pizza Delivery Near
Me.”

e Gamification & Al-powered recommendations enhance the customer
experience.

<§> Domino’s



TASK-2

Review 360° Marketing
Strategy
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Current marketing strategies across various channels :

& 10+ posts in the last two weeks

Follow

All Posts People Videos Groups Pageq

Domino's Pizza India ¢
Food and drinks company - 6.5M followers > Face bOOk

@ Domino's Pizza India Official Page Order
online https://pizzaonline.dominos.co.in Or...

By using Memes and offers to
attract Customers and also
using meta ads

& dominos_india
@dominos_india

Giving Pizza for Fee
Read that again, isiliye exam mein
number nahi aarahe.

#FreePizza #DominosIndia

Domino’s Pizza India ® updated their cover photo

® 22Marchat10:32-@




Current marketing strategies across various channels :

Domino's Pi o
Domino’s Pize | > YOUTUBE
subscribers - videos

nnel for Domino's

dominos.com and 4 more links By Creating Engaging Content

And promoting Ads on Youtube

Home Videos Shorts

/ ﬂ It Happens Only With
= Pizza | Domino's |
Anthem 60 sec

4.5 crore views - 1year ago

Introducing Domino's
Viva Roma | The Italian

Gourmet Range
3 crore views - 1 year ago

LikelyousMac?

7472 lakh views Domino's se better

(”{‘YDDII‘;‘I;O'; 5 . .
40+ PIZIAS .. choice kahan milegi?
1.9 crore views - 3 years ago

0+ SIDES
DESSERTS

" BBEVERAGES
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Current marketing strategies across various channels :

< dominos_india

Domino's Pizza India

4,596 676K 5
k posts followers following > Instag I'am

pizza lovers, Assemble! @

« By creating Engaging
@ dominos_india fQ Free Pizza Loaders @ Contests and reels And

Follow promoting meta ads

A & Domino’s

PIZZA .
DAY 2 -

Pizza Day Cheesiken #OurCloseF... #Momsday... Strike-a-d

CONTEST ALERT!(

N
Chicken crazy ho?
Acha hai, <— £
kaam aayegaZ) F1

. Check the
caption q
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Analyzing Domino’s Website & Microsites :

Dominos Have Better
Loading speed Than

Domino's Pizza Hut pizza hut
Higher SEO score and Slower loading times
fast loading times make and lower SEO score
it more favorable. make it less favorable.

& Domino’s



Analyzing Domino’s Website & Microsites :

On Desktop :

64 75

Performance

Performance

Values are estimated and may vary. The performance score is calculated
directly from these metrics. See calculator.
A 0-29 50-89 @ 90-100

METRICS

@ First Contentful Paint

0.7s

A Total Blocking Time

500 ms

@® Speed Index

1.0s

Accessibility

Best Practices SEO

ot v =

Domino's online ordering

Expand view
A Largest Contentful Paint

2.9'8

@ Cumulative Layout Shift

0.078

® Largest Contentful Paint (LCP) L] ion to Next Paint (INP) A Ci Layout Shift (CLS)
15s 49 ms 0.4
OTHER NOTABLE METRICS
@ First Contentful Paint (FCP) ® Time to First Byte (TTFB) &
13s 04s
B Latest 28-day collection period @ L8 Various desktop devices %5 Many samples (Chrome UX Report)
& Full visit durations # Various network connections @ All Chrome versions
+ Diagnose performance issues
64 75 56 @
Performance Accessibility Best Practices




Analyzing Domino’s Website & Microsites :

On Mobile : O vosie 3 peskeop

BIG-BIG PIZZA!

Performance

Values are estimated and may vary. The performance score is calculated
directly from these metrics. See calculator.

A 0-%9 50-89 @® 90-100
METRICS Expand view
First Contentful Paint A Largest Contentful Paint
2:1s 10.2s
Total Blocking Time @® Cumulative Layout Shift

330 ms 0

A Speed Index

6.1s

(5 Captured at Mar 31, 2025, 3:39 PM GMT+5:30 L0 Emulated Moto G Power with Lighthouse 12.4.0 & Single page session

@ Initial page load % Slow 4G throttling @ Using HeadlessChromium 134.0,6998.165 with Ir

B3 View Treemap
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Social Media Analysis :

On Instagram:

677.9K Followers

@dominos_india

Engagement Rate

1.96%

Average Interactions per post

12,070 likes
175 comments

Average Engagement Rates on Instagram

Average Eng rate

6.08%

3.78%

1K - 5K 5K - 20K 20K - 100K 100K - 1M

No. of Followers

2025

2.66%

Over TM

Dominos



Social Media Analysis :

Average Engagement Rates on Facebook 2025
On Facebook ”
3.43%
o 3%
. E 2.36%
6.7M Total Page Likes S
&
L i 0.89%
O
1 0% - ﬁ‘
1K - 5K 5K - 20K 20K - 100K 100K - 1M m

Qo No. of Followers

@dominospizzaindia Statistics sourced from Phlanx.com @ All rights reserved.
Engagement Rate

0.21%

Average Interactions per post

14,166 likes
No data found
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Social Media Analysis :

On Youtube

213K Subscribers

&

@DominosPizzalndia

Engagement Rate

2.08%

Average Interactions per video

295 interactions

Average Engagement Rates on YouTube

Average Eng rate

3%
30%
27%

21%
18%
15%
12%
9%
6%
3%

0%

2025

25.95%
20.1%
. o
1K - 5K 5K - 20K 20K - 100K 129“ 1 over 1M

No. of Followers
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Social Media Analysis :

Weekly Posts Frequency likes and Share

Platfo | Posts | Avg Avg Social Media Engagement Overview
rm Per Likes | Shar _ Facebook
Week es Instagram Twitter
Posts 4times a
Posts 5times a Posts 3times a week, receiving 8K
week, averaging 10K week, with 5K likes lik d 1.5K
Insta 5 10K 2K likes and 2K shares and 1K shares I esS:;Ires
gram
Twitt | 3 5K 1K
er
Face 4 8K 1.5K
book
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Other Marketing Channels:

Marketing Channel

Description

Email Marketing

Sends personalized offers, order updates,
loyalty rewards, and festival deals.

SMS Campaigns

Quick promo codes, delivery tracking, and
limited-time offers via text.

SEO & SEM (Google Ads)

Optimized website and app visibility for local
pizza searches; runs paid ads.

Influencer Marketing

Collaborates with food bloggers and
creators to promote new menu items.

Online Reputation Mgm

Actively replies to reviews on Zomato,
Swiggy, Google Reviews, etc.

Food Delivery Apps

Heavily promoted through Zomato and
Swiggy with banner ads and coupo /<

¢’ Domino’s




New Campaign ideas :

Campaign Name

Description

30-Minute Delivery or 50 OFF

Experience hot, fresh pizzas delivered
in 30 minutes or less — or get ¥50
OFF your next order. Stay updated
with real-time tracking from kitchen to
doorstep.

Hygiene Promise — “Your Safety, Our
Priority

Enjoy your favorite pizzas with
Domino’s hygiene promise. Our staff
wear gloves, use masks, and follow
strict safety protocols — so you get
great taste, delivered safely every
time.

Buy Pizza Worth %3299 — Get %99
Pizza & Coke Combo

Order for 299 and unlock a combo deal
— add a delicious %99 pizza and chilled

Coke for just 99 extra. A perfect meal,
made better with savings!

@ Domino’é



TASK-3

Competitive Research - 2
Competitors
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Competitors :

7 o3

4

r
o
9
J
©
L ]

Pizza

The Ginnt Pigga Stices

Pizza Hut is a strong global competitor with a significant presence in
India. It positions itself as a more premium, dine-in-friendly brand. Its
strengths include a diverse menu offering pizzas, pastas, desserts,
and combo meals, as well as a strong global brand image. However,
Pizza Hut lags behind Domino’s in terms of delivery speed and
localized digital engagement. Its digital strategy focuses on influencer
campaigns, polished visuals, and YouTube advertising, but it lacks the
meme-driven, youth-focused approach that Domino’s uses
successfully in India.

La Pino’z Pizza is a growing Indian competitor,
especially popular among youth and college students.
It is known for its large slices, desi-flavored toppings,
and budget pricing. The brand has a strong presence
on Instagram, using meme marketing and regional
content to connect with younger audiences. However,
La Pino’z faces challenges like inconsistent food
quality across outlets, limited tech infrastructure (no
strong loyalty app), and a heavy reliance on delivery
platforms like Zomato and Swiggy instead of its own

app.

@ Domino’é



Competitive Research :

Brand | Price UspP Engageme | Post Primary
Range nt Style Frequenc @ Sales
y Channel
Domino’s | %99 — 30-min Relatable | High (46 | Own
%500 fast memes, posts/wee | mobile
delivery, reels, K) app &
value brand website
combos collabs
Pizza Hut | 150 — Dine-in Polished Medium Dine-in +
600 experienc | visuals, (2-4 third-party
e, wide influencer | posts/wee | apps
variety posts K)
La Pino’z | %89 - Big slices, | Meme Medium-H ' Zomato,
3450 desi marketing, | igh (3-5 Swiggy,
toppings, | reposts, posts/wee | outlet
youth local K) visits
focus humor
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TASK-4

Specify Target Audience

@ Domino’é



Brand Target Audience:

Understanding Domino's Young Urban and Tech-Savvy Audience

Income Level

Middle to upper-middle .
Gender class with disposable Location

income.
All genders, Men 55-65% 20k-80k Urban and metro cities

Female 40-45% with a fast-paced
lifestyle.
Delhi, Mumbai,
Bengaluru, Pune,
Hyderabad etc

Age Group
Lifestyle

Busy, tech-savvy, and
socially active.

Primarily young adults
aged 18-35.

& Domino’s



Specify Target Audience:

166 Domino’s Target Audience Breakdown

80
70%

55-65%
60

40-45%
40%
40t 5

25%

Estimated Percentage (%)

20

Audience Segments

Secondary
Audience
30-45

Primary Audience
18-35

@ Domino’é




Media Consumption Habits :

155 Media Platform Engagement Among Domino’s Target Audience

Engagement Score (out of 100)

Platform

<§> Domino’s



Buyer Personas:

Bangalore(urban)

Age: 24 \‘: Fast Delivery,solo
! combos,convenience,offers

7
-

- Income ‘

[ 40k/month , job :software
developer

’

N_-&'

=N,

= Orders

\~__l

-

2-3/week (WFH

meals , game nights)

N,

Platform

RAHUL . >

Yo"“_lg \ Instagram , youtube
Professional = |
“ oals ; save time , eat tasty

- without cooking , stress
relief

‘\_-f

-

@ Domino’s




Buyer Personas:

Delhi(hostel)

Age : 20 A Budget deals,split payments, late
/ delivery

’

o Income ~‘:

5k-10k/month (allowance)

~,

= Orders

Party orders,group
cravings

~,

| Platform )

KARAN . ¢

conege st“dﬂnt \ o |zn°s::gtr:m , Snapchat,

@ Goals \:7 Max fun with less money,
- social buzz

@ Domino’s



TASK-5

Create Digital Marketing
Campaigns
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Organic Campaign Idea:

Campaign

Post Type

Goal

30-Min Delivery

Facebook Post, Instagram
story,twitter post, linkedin
post

Promote Speed Guarantee
& Conversions

Kitchen Hygiene Promise

Facebook Post, Instagram
story,twitter post, linkedin
post

Build Trust & Brand
Credibility

Buy Pizza Worth 3299, Get
%99 Pizza + Coke

Facebook Post, Instagram
story,twitter post, linkedin
post

Drive Sales through Offers

@ Domino’s'




Creative Elements :

YOUR PIZZA IS FASTER THAN YOUR
FAVOURITE REEL

MADE WITH THE FRESHEST INGREDIENTS,
PACKED WITH BOLD TASTES

GET IN 30 MINS

30-Minute Delivery or ¥50 OFF

<’Domino’s'

DELIVERED SAFE

=4
/
/
/[

il 100% Employees Health Checked
- —_—

GREAT TASTE. huld

WE FOLLOW STRINGENT

i 100% Company Employees

100% Sanitized Stores
 —
24 Years of Trust

Hygiene Promise — “Your
Safety, Our Priority

BUY A PIZZA WORTH 299 GET 99 WORT
PIZZA AND COKE FREE

Pizza Combo Deal —
3299 + %99 Offer

@ Domino’s



Reel and Campaign Explain Video: Rell Will be shared on
instagram,facebook

Campaign Explanation Created Reel


https://drive.google.com/file/d/1XxZuoqBC__3kBLzOd0ivZRK4bJja-lE7/view?usp=drive_link
https://drive.google.com/file/d/1XxZuoqBC__3kBLzOd0ivZRK4bJja-lE7/view?usp=drive_link
https://drive.google.com/file/d/1pR-jkaVOKtAJpOgEMjW6ceORp2m1GLSh/view?usp=drive_link

Campaign For Meta Ads:

Sales Campaign

© Campaign name

Pizza Combo Deal - 3299 + 399 Offer Create Template

& Campaign details

Buying type
Auction

Campaign objective @

©J  Awareness
[y Traffic

(&  Engagement
T  Leads

App promotion

° a Sales

Show more options v

Advantage+ catalogue ads + off @

© Budget & schedule
Budget @

Daily budget w  800.00 INR

You'll spend an average of ¥800.00 per day. Your maximum daily spend is ¥1,400.00 and your maximum
weekly spend is ¥5,600.00. Learn more.

Schedule @

Start date

11 April 2025 13:11 IST
p

* Locations @

Reach people living in or recently in this location.
India

Bangalore, Karnataka +40km w

Chennai, Tamil Nadu ~ +40km w

Delhi

O 0 0 ©

Mumbai, Maharashtra ~ +40km w

@ Pune Maharashtra ~ +40km w

@ Include ¥ Q Search locations Browse
g seancuan
Bandar Y neeaL P
oAbbas PAKISTAN SJaipur _ Lucknow .
N angpur.
_Sharjah  Karschi Kota i m
oMuscat Bhopal Ranchi  oDhaka
M .
OHAN rat oREPIT MYANM _
bai
o Hyderabad RO
.Hué
Arabi Bay of 5
Q) P ffg"" Sengsl | @ DropPin
.Namakkal

Budget

@ Domino’s



Campaign For Meta Ads:

Awareness Campaign Budget

() Budget & schedule

Budget @

& Campaign name
Daily budget w  ¥600.00 INR
Hygiene Promise — “Your Safety, Our Priority Create Template
You'll spend an average of ¥600.00 per day. Your maximum daily spend is 31,050.00 and your maximum
weekly spend is ¥4,200.00. Learn more.

© Campaign details

i e Schedule @
Auction M Start date
Campaign objective © 8 11 April 2025 © 13:24 IsT
() n Awareness
b Traffic

* Locations @

Audience

Reach people living in or recently i this location.

() Engagement

India

Q@ india
X Leads

@ Indude » Q Search locations Browse
Addlocations in buk

&8 App promotion

Show more options

Q Siiles © Advantage+ audience +
Our ad technology automatically finds your audience. If you share an audience suggestion.

we'll prioritise audiences matching this profile before searching more widely. Leam more

Create new ¥

‘ e
Show more options Custom Audiences @

Q Search existing audiences

Age ©
25-45

Gender O
All genders

@ Domino’s




Campaign For Meta Ads:

Sales Campaign Budget

© Campaign name () Budget & schedule

Budget @

“30-Minute Delivery or 50 OFF" Create Template
Daily budget w  ¥700.00 INR

You'll spend an average of ¥700.00 per day. Your maximum daily spend is %1,225.00 and your maximum

© Campaign details
weekly spend is 4,900.00. Learn more.

Buying type
Auction v Schedule @
Campaign objective @ Start date
8 11 April 2025 @®© 13:42 15T

&J  Awareness

s Traffic

© Advantage+ audience

O RN M ECRaiEaNy i Yo a3 B are oRRon Au d |e n c

el prioiseaudences matehing th rofiebelrs serching merewidey. oo more
() Engagement e
Custom Audiences @ Createnew v

Q Search existing audiences

T  Leads Age ©
18-40
Gender @
Al genders
&% App promotion Detailed targeting

Inciude people who match @

Demographics > Educaton > Felds ofstudy
College Student Personnel

° Sales
Interests > Additonal interests
urban

Show more options v Q_ Add demographics, interests or behaviours. Browse

and mustalso match X

Interests > Additional interests

Employers’ organization

@ Domino’s

Q_ Add demographics, interests or behaviours Browse




Campaign For Google Ads:

Performance max

Campaign

Display

Reach potential customers across 3
million sites and apps with your
creative

Shopping

Promote your products from
Merchant Center on Google Search
with Shopping ads

Location and
Languages

Q India

(@ Enter another location
Bengalury, Karnataka, India city 33,600,000 @
Chennai, Tamil Nadu, India city 27,700,000 @
Performance Max Search Demand Gen Video Delh, India union terrtory 34100000 ®
) i » ) Hyderabad, Telangana, India city 34900000 @
Drive sales by reaching the right Drive sales on Google Search with Drive demand and conversions on Drive sales on YouTube
people wherever they're browsing text ads YouTube, Discover and Gmail with video ads Mumbai, Maharashtra, India city 21,400,000 @
with ads on Google Search, YouTube, image and video ads Pune, Maharashtra, India city 30900000 ®
Display and more See how it works
Q Enter a location to include or exclude RSl
For example, a country, city, region or p
Languages A

Select the languages that your customers speak. @

Q start typing or select a language

English X  Tamil X  Telugu X  Kannada X

Where should people go after clicking your ads?

@ Domino’s




Campaign For Google Ads:

Target Platforms Budget

® Add square videos to e Ad strength @ & images & Headlines
reach Excellent \) Good © video @ Descriptions
(O 82259 Recommended
@ Final URL ® o Preview < > 0 B =

https://www.dominos.co.in

~
— Final URL o ™M e 8 s QO ws58.08
hittps:/www.dominos.co.in ‘ YouTube Gmail Search Displa

Required

Video in-stream ad

@ Set custom budget
@& Headline 1115 @ @ A
Set your average daily budget for this campaign

‘ 3299 Deal = Extra Pizza + Coke ‘ ¥1,800.00

Required 30/30

Weekly conv.  Cost/Conv.  Weekly cost
429 R29.37 312,600.00

2 = Skip Ad >
Buy for 299 & Get Combo - o

Required 24/30 €299 Deal = Extra Pizz.. m
Sponsored
‘ Extra Pizza + Coke at ¥99 ‘
Required 25/30

‘ Best Value Deal ‘

Duration = 30 days
Daily budget = 1800 rs
Monthly = 1800x20=50,400 rs

@ Domino’é



Remarketing Funnel :

REMARKETING &
FUNNEL STRATEGY

AWARENESS

Google Display
YouTube Ads

X 500-800

CONSIDERATION

Meta Carousel Ads ;
(© Google [ o]
Google Search Ads - coge

I400-600

A

Dommis

CONVERSION

Discount Offers
Dynamic Ads

X 600-1,000

LOYALTY
Upsell messages

Ads encourage
repeat orders

¥500-800

LOYALTY
Upsell messages
Ads encouraging
repeat orders

¥ 500-800

Dominos




Creative Elements:

Get Paneer
Makhani Pizza
For 99rs only

@ Domino's

Get Chicken i
Dominator Pizza %
For 299rs only

@ Domino's

Get Veg Paradise

Pizza For 299rs

@ Domino’s



Website Analysis:

Monthly Domain Overview - z dominos.co.in
sl Organic Keywords (SEO) e Traffic from Google - Organic vs Paid © Paid Search (PPC) d
® ORGANIC @® PAD
“ Organic Keywords

Paid Keywords

768

162,818

99%

750k

Organic
® Traffic
s00k
Est Monthly SEO Clicks \WO/ Est Monthly PPC Clicks
553,133 410
pol 250k
Est Monthly SEO Click Change P—9—o—0—o—o—o—0—0—o0—o—0—0—0 Est Monthly Google Ads Budget
= Apr May Jun Jul  Aug Sep O Nov Dec Jan Feb Mar Apr
% -467 $112,300
Complete Historical Data since: March 2021
Keyword Gainers and Losers ©

This Table shows improved
Improved Ranks: 36,883

ranking,new ranking , lost
Newly Ranked Keywords: 46,688 Fankings

Lost Ranks: 20,752

@ Domino’s



Keyword Suggestions :

Keyword Search Volume SEO Difficulty
pizza delivery near me 90,500 95
order pizza online 49,500 48
domino's menu 33,100 38
cheese burst pizza 22,200 42
dominos coupon today 27,900 36
pizza 30 minutes delivery 5,400 31
hygiene pizza delivery 1,200 26

@ Domino’s




Backlinks Oppertunities:

Platform Submission Link Domain Authority
JustDial https://www.justdial.com/Free | 70
-Listing
Sulekha https://www.sulekha.com/adv | 59
ertise-on-sulekha
IndiaMART https://seller.indiamart.com 80
Tradelndia https://www.tradeindia.com/S | 76

eller/

YellowPages India

https://www.yellowpages.in/a
dd-listing

50

@ Domino’s




Website Home page: The website is designed by wix

Home Klichen Hygiene Order Online

@ Domino’s


https://chinnikrishna0006.wixsite.com/dominos
https://chinnikrishna0006.wixsite.com/dominos
https://chinnikrishna0006.wixsite.com/dominos
https://chinnikrishna0006.wixsite.com/dominos

Website Service page:

Kitchen Hygiene

You can order online! Browse our menu items and choose what you'd like to order from us.

-

]
('@ Accepting Orders )

© Pickup time: Up to 30 minutes Change  © Pickup Address: 500 Terry Francine Street, San Francisco, CA 94158

Pepsi 500 mi

Peppy Pancer

The website is designed by wix

9 <§ Domino’s


https://chinnikrishna0006.wixsite.com/dominos/order-online
https://chinnikrishna0006.wixsite.com/dominos/order-online
https://chinnikrishna0006.wixsite.com/dominos
https://chinnikrishna0006.wixsite.com/dominos

Campaign Page: The website is designed by wix

Clean Pizza. Happy You

we're keeping our itchens safer than ever.

Hourly Sanitization

Jessica Lake Rick Landry
‘Saw the staff follow
Taste And their
Delivery
precauions is vey
appreciable

every sep. Feltsuper

safe orderingl”

@ Domino’s


https://chinnikrishna0006.wixsite.com/dominos/kitchen-hygiene
https://chinnikrishna0006.wixsite.com/dominos/kitchen-hygiene
https://chinnikrishna0006.wixsite.com/dominos
https://chinnikrishna0006.wixsite.com/dominos

Online Reputation Management:

Reddit

r/Dominos - 3mo

Very frustrating experience with
dominoes store and customer care,
how do | get my points back

0 upvotes - 17 comments

ﬂli, we're really sorry for the trouble! \
Please DM us your order ID and registered

number so we can quickly check and help
restore your points. We appreciate your
patience!

— Domino’s Customer Care

= /

Facebook

Lori Reyer
Y 24 @

there a female worker was making some of those roll
things and bent over the already made ones and
coughed over the whole batch . Never once tried to
cover them or her mouth . She did it 3 more times
while | waited for the manager. | asked for my money
back and | returned the pizza because if she didn't
cover her mouth over the bread knots | couldn't and
wouldn't take the chance she hadn't coughed all over
my pizza. The manager said she'd have a talk with
her!! My last pizza order from that Domino's. It's so
disgusting what people do with other peoples food...

0#»0 10
|b Like Q Comment

5 comments

@ Send d> Share

We’re so sorry to hear about this — it's
completely unacceptable and not the
experience we want for our customers.
Please send us a DM with the store
location, time of visit, and your order
details so we can escalate this with urgency.
Thank you for bringing it to our attention.

— Domino’s Customer Care



Online Reputation Management:

Twitter /x

WAUENLGETET

»w» New fraud by delivery
partner marking arrived at gate 10mins early
to save late orders, complete scam and
mockery of the system.

How can you order from Domino's without
an account?

1 answer - Last followed Apr 2

was right no innovation just
milking gig workers and cribbing is constant
with such companies

Y, Answer @ X Pass

We're really sorry to hear this. This is not the experience /Hi! Yes, you can order without an

we stand for. Please DM us your order ID and location account by using the guest checkout

so we can investigate this incident and take appropriate on our website. Just enter your delivery
ion. inging it t tice. . .

action. Thank you for bringing it to our notice details and proceed — no login needed.

— Domino’s India Customer Care — Domino’s Customer Care
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Innovation in Digital Campaign:

1. “Scan & Slice” — Online + Offline Campaign

Add QR codes on pizza boxes & posters.

Scanning unlocks AR games, filters, or
discount reels.

Completing tasks (like sharing a reel) gives
live coupons or cashback.

2. “Domino’s Virtual Crust” — Metaverse/Gaming
Integration

Partner with ZEPETO or Roblox to build virtual
Domino’s stores.

Players can order real pizzas in-game.

Offer exclusive in-game coupons to boost
engagement.

3. “Reel It to Feel It” — UGC Challenge

Inspired by Sticky Reels Remix.

Customers recreate cheesy pull
shots or pizza party reels.

Winners get free pizza, merch, or
vouchers.

Best reels featured on Domino’s
Instagram.

<§> Domino’é



THANK YOU !

@ Domino’s




