
Analytical Assessment and Performance Enhancement in 
Digital Marketing



                                                        Task 1
Data Collection and Preparation 



Most Visited Pages from jan 1 2024 to march 31 2024



 Events and most frequent and least frequent occurrences



Creating a funnel from mar 1 2024 to mar 31st data



Creating a funnel from mar 1 2024 to mar 31st data

Stages of the Funnel:

1. First Open/Visit – Users land on the website (Total: 38,626).

2. Session Start – Users engage with the site (Completion Rate: 99.9%).

3. Screen/Page View – Users view product pages (Completion Rate: 100%).

4. Purchase – Users complete the transaction (Completion Rate: 0.886%).

Key Findings:

● Major Drop-off (99.1%) occurs between Page View and Purchase.

● Users browse but don’t convert to buyers.

Possible Reasons for Dropout:

● Complicated checkout process.

● Lack of trust signals (reviews, 
secure payment options).

● High product prices or 
unexpected costs.

● Page load time or technical 
issues.
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Ways to Improve Google Merchandise Store’s Metrics

1. Increase User Engagement

● Optimize landing pages with engaging visuals & offers.

● Personalize recommendations & use exit-intent popups.

● Improve site speed & mobile responsiveness.

2. Enhance Product Page Experience

● High-quality images, detailed descriptions, and user reviews.

● AI-powered recommendations & live chat support.

● Clear CTAs to encourage deeper exploration.

3. Reduce Cart Abandonment

● Simplify checkout with fewer steps & guest 
checkout.

● Show transparent pricing & secure payment 
options.

● Retarget abandoned carts with reminders & 
discounts.

4. Improve Customer Retention

● Loyalty programs & personalized email marketing.

● Subscription-based offers & exclusive deals.

● Fast customer support & easy return policies.
●

●



Audience Insights (Demographics & Interests) in GA4
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                                                         Task 2
                                               Sales Analysis



Analyzing sales patterns



 visualizations (charts, graphs)
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key insights from the sales data

Key Sales Insights (Jan 1 – Mar 31, 2024)

● Total Revenue: $258,405.93 | Total Sales: 24,462 | AOV: $10.57

● Top Revenue Item: Super G Timbuk2 Backpack ($9,250) despite only 85 purchases.

● Best-Selling Items: Chrome Dino Accessory Pack & Android Classic Collectible (209 & 184 purchases).

● Cart Abandonment Issue: 264,064 items added to cart, but only 24,462 purchased (9.26% conversion).

● Optimization Opportunities:

○ Reduce cart abandonment with discounts & reminders.

○ Increase AOV through cross-selling.

○ Improve conversion rates for high-traffic, low-sales items.



Top 3 Best performing products

Top 3 worst performing products



                                                         Task 3
             Identification of Underperforming Products



products that have shown consistent underperformance



products that have shown consistent underperformance

Consistently Underperforming Products

These products had zero revenue despite being viewed and added to the cart:

1. Chrome Dino Game Over Cap

2. Chrome Dino Hit the Slopes Mug

3. Chrome Dino Hot Dino Summer Accessory Pack

4. Chrome Dino Recycled Backpack

5. Doogler Noogler Greeting Card

6. Doogler Thanks Dawg Greeting Card



recommendations to improve the performance of underperforming products.

Better Product Visibility:

● Highlight these items in email campaigns & homepage promotions.

● Feature them in "New Arrivals" or "Trending Now" sections.

✅ Exclusive Discounts & Bundles:

● Offer limited-time discounts (e.g., 10-20% off).

● Bundle slow-moving items with popular products.

✅ Improve Product Descriptions & Images:

● Enhance visuals with lifestyle photos.

● Add compelling descriptions and unique selling points.

✅ Run Targeted Ads & Promotions:

● Use social media ads to boost 
awareness.

● Offer "Buy One, Get One" or free 
shipping for first-time buyers.

✅ Improve Checkout & Conversion Rate:

● Reduce friction in the checkout process.

● Offer "Limited Stock" or "Only X Left" 
urgency tactics.



Thank YOU!


