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OVERVIEW :
The Mahindra XUV 400 is an all-electric compact SUV, 
marking Mahindra's entry into the electric passenger vehicle 
market. It is based on the ICE-powered XUV300 but is tailored 
for EV enthusiasts, offering modern styling and a sustainable 
driving experience. Here are its key highlights

PERFORMANCE :
Battery and Range: Equipped with a 39.4 kWh lithium-ion battery, it 
provides an ARAI-certified range of up to 456 km on a single charge.
Motor: The electric motor delivers a peak power of 150 hp (110 kW) and a 
torque of 310 Nm, enabling 0-100 km/h in 8.3 seconds.
Driving Modes: It features three drive modes – Fun, Fast, and Fearless – 
to suit different driving preferences.



CHARGING:
Fast Charging: Supports DC fast charging, enabling 0-80% 
charge in just 50 minutes.
Home Charging: With a standard AC charger, full charging 
takes approximately 6.5 hours

PRICE AND COMPETITION :
Positioned competitively in the Indian EV market, its price ranges 
around ₹15-19 lakh (ex-showroom).
Competes with models like the Tata Nexon EV and MG ZS EV



TARGET 
AUDIENCE-DEMOGRAPHIC

AGE :

25–55 years 
(key 
car-buying 
demographic) 
it includes 
young to old 
age group

INCOME :

Top 20-30% 
household 
income 
bracket 
(indicative of 
premium car 
affordability).

BEHAVIOUR :

Users actively 
searching for or 
recently 
browsing EVs, 
SUVs, or 
premium car 
models.

INTERESTS :

Electric vehicles (EVs).
SUVs and premium cars.
Automotive technology 
and innovation.
Sustainability and 
eco-friendly living.



TARGET 
LOCATIONMAHARASHTRA :

Second with 212,352 EVs 
sold (12% of total sales).

Focused on electric 
two-wheelers and cars.

Strong infrastructure 
with 3,083 public 
charging stations.

TAMIL NADU :

Fourth with 101,204 EVs sold 
(6% of total sales).

Primarily driven by electric 
two-wheelers.

Investments from key 
manufacturers like Ola and 
Ather.



Electric Vehicle state wise  sales  
:India's electric vehicle (EV) market is rapidly 
growing, with Uttar Pradesh, Maharashtra, 
and Karnataka leading the way in sales. In 
FY2024, total EV sales reached 1.53 million 
units, with electric two-wheelers dominating 
(56% of sales), followed by three-wheelers 
(38%) and four-wheelers (5%). Key drivers 
include subsidies under the FAME II scheme, 
expanding charging infrastructure, and 
investments in manufacturing. States like 
Tamil Nadu and Rajasthan are also 
contributing significantly, focusing on 
localized production and infrastructure. This 
growth underscores India's commitment to 
sustainable mobility and a greener future.



BUDGET 
ALLOCATION

BUDGET      
10 LAKH

CAMPAIGN-1 
DISPLAY AD

5 LAKH 

CAMPAIGN-2 
SEARCH AD

5 LAKH



CAMPAIGN -1  DISPLAY AD

BUDGET- 5,00000
DURATION - 60 DAYS

OBJECTIVE- MAXIMIZING CLICKS

500000/60.8= 8224 RS DAILY BUDGET



Awareness & Consideration

Display Campaign Type

Campaign name



Target Location
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Budget and bidding
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keyword

Keyword settings



AD Creation

Business name

Images

Logos



Headlines

Long Headlines



Descriptions



Campaign Review



Keywords Selected From



CAMPAIGN -2  SEARCH AD

BUDGET- 5,00000
DURATION - 60 DAYS

OBJECTIVE- MAXIMIZING CLICKS

500000/60.8= 8224 RS DAILY BUDGET
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Goal & name
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